Trade SecretSn- from the editors of Sign Blla"

Number 11

“888-320-0627

They want their truck lettered, so
why start talking about business cards?

Have you ever done a

great design on .
NEw ﬂwn someone's sign or truck, 8
Sicn Bracker Store

LANDSCAPING

only to have them call
later to say, "Can you e-
mail me the file of the
LM design you did on my
truck?" If you have, you
know how hard it is to get

NEW ”AWN paid for the design at that
point.
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"Trying to get paid for the
logo design after the truck
or sign is done doesn't

énm E-E-F! A004 work," says Rich Dombey,
— = s Rich Designs Inc.,
Hillsborough, New Jersey.
"You've actually put up a fence between you and the client.
He knows the design is done--it's on his truck. He can't

N ' SIGN
understand why he has to pay for it." mfi"sa _

So Rich turned his sales process inside out. He begins by
asking, "How many applications will you be using this
design for? Trucks, business cards, site signs?" If it's just
for truck doors, he explains he has a "Truck Only" price
where he retains all rights to the design. But most want to
use it elsewhere, like their business card. Rich explains
that his "Full Package" price gives them that option.
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www.cedarworkssigns.co

"This is where I start," says Rich, "if I'm going to be Used Roland
handling all areas of their image. I sell the design first, Print-Cut
then the truck layout, then the business card, t-shirts, Machines
equipment stickers and so on." Call Today

SIGN OUTLET STORE
Click here to learn more about Rich's sales approach and 800-315-9676

see more great examples of his work. Providing all these
products boosts your sales and makes the client's life
easier by having one source to manage their image.
Business cards and t-shirts are ongoing sales that clients
often reorder.

But best of all, Rich's approach lets you sell your design
first--rather than trying to sell it later to a customer who
feels you're trying to charge him again for work you did as
part of making his sign.

See all of our Trade Secrets

uare H i d f th t
, ave you missed any of the pas
T.rade issues of Trade Secrets? Don't worry,

you'll find them all on our website.
Secrets Simply click here to see them all.

Looking for layout ideas?

Did you get a chance to check out the
first issue of SignDesign, our new e-
zine? It's packed with great ideas that
s will inspire your next design
project. Click here to take a look.

If you're not already signed up on the SignCraft website,
click here to make sure you don't miss the next Trade
Secrets or SignDesign. (If you don't want to receive them,
just reply and tell me to take you off the list.) Click here to
send this Trade Secret to a friend.

Thanks!

Best regards,

Tom Mclltrot, Editor

P.S.--Take a minute to visit the websites of our

advertisers (located at the right)--they help make Trade
Secrets possible!

Try
SignCraft

We've got a great deal for Trade Secrets readers:
for FREE!

' ] We'll send you a copy of SignCraft Magazine at absolutely no
H "~ | charge so that you can see firsthand what an idea-packed
Iun Ila resource it is. If you like what you see, you can subscribe

S i and get the 2011 Sign Pricing Guide for free--plus free

access to the online version, which lets you price a sign in
Tt just three clicks!

Click here to get a free trial copy of SignCraft

Click here to forward this Trade Secret to a friend!
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