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How to show the true value of a sign to a client

Most clients look first at
the cost of a sign--the
amount they have to pay
the day the sign is
completed. Larry Elliott,
Elliott Design,
McLemoresville, TN, finds
that showing that cost
over the life of the sign
really puts it in
perspective.

. On his website, he has a

. chart that takes the
selling price of a sign and

breaks it down to the cost per day over a period of years.

So $500 spent on truck door graphics actually costs just
28 cents per day over the five-year life of the vehicle.
That's about the cost of one cup of coffee each week.
Showing that number to the client makes it easier for them
to compare signage to other types of advertising. The
terrific advertising value of their sign becomes obvious in a
hurry.

Click here to download a chart similar to Larry's that's
ready to print and use in your next sales opportunity--and
to learn how Larry uses this sales approach.

Learn 3D sign making step-by-step on DVD!

3-D signs are profitable and creative, and give you a
unique product to sell in a world of flat signs. Dayna Reed
has been making 3D signs for over 30 years, and has a
great new video that spells out his methods for making
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cutout, routed, carved and sandblasted
signs.

Whether you're new to 3-D sign

making or are looking for ways to

i speed production and enhance your

signs, you'll find this 90-minute, well-

. Qe produced video is packed with info. It's

P TI " Td just $49.95 plus S&H. Click here to get
# ] yours today!

See all of our Trade Secrets

More
Trade
Secret

Have you missed any of the past
issues of Trade Secrets? Don't worry,
you'll find them all on our website.
Simply click here to see them all.

Looking for layout ideas?

Did you get a chance to check out the
first issue of SignDesign, our new e-
zine? It's packed with great ideas that
s will inspire your next design
project. Click here to take a look.

If you're not already signed up on the SignCraft website,
click here to make sure you don't miss the next Trade
Secrets or SignDesign. (If you don't want to receive them,
just reply and tell me to take you off the list.) Click here to
send this Trade Secret to a friend.

Thanks!

Best regards,

Tom Mclltrot, Editor

P.S.--Take a minute to visit the websites of our

advertisers (located at the right)--they help make Trade
Secrets possible!
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We've got a great deal for Trade Secrets readers:

in just three clicks!

Click here to get a free trial copy of SignCraft
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